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Once upon a time, only typesetters needed to know about kerning, leading, ligatures, and
hanging punctuation. Today, however, most of us work on computers, with access to hundreds of
fonts, and we’d all like our letters, reports and other documents to look as good – and as
readable – as possible. But what does all the confusing terminology about ink traps, letter
spacing, and visual centring mean, and what are the rules for good typography? Type Matters! is
a book of tips for everyday use, for all users of typography, from students and professionals to
anyone who does any layout design on a computer. The book is arranged into three chapters: an
introduction to the basics of typography; headline and display type; and setting text. Within each
chapter there are sections devoted to particular principles or problems, such as selecting the
right typeface, leading, and the treatment of numbers. Examples throughout show precisely what
makes good typography – and, crucially, what doesn’t. Authoritatively written and designed by a
practitioner and teacher of typography, Type Matters! has a beautifully clear layout that
reinforces the principles discussed throughout.

This book recalls the wise words of the great Jan Tschichold: ‘The greatest benefit from looking
at good work will always be gained by those who study its finest details and subtleties. This is
the only way to teach oneself typographic design.…’ Critical close-looking is an invaluable tool
for anyone working with type and Type Matters!, a delight to look at, read and hold, is a handy
way to sharpen the eye. &mdash Communication Arts, July / Aug ‘12A solid addition to the field
of introductory texts on the subject of typography. — I Love TypographyIn short, Type Matters is
an indispensible guide to the basics of typography that no budding graphic designer should be
without. — The PointThis book is perfectly positioned to ease the newbie into the world of
typography... it is a learner's bible. — Seattle Post IntelligencerThis book is pleasing to the touch,
the nose, the eye, and when actually read, the hungry mind. — Blog CriticsThese may be simple
tips, but they could change the way the world reads the writing you want to present. —
Columbus DispatchAbout the AuthorJIM WILLIAMS began his career as a typographer in
advertising, and is now an award-winning graphic designer and a senior lecturer in graphics at
Staffordshire University.BEN CASEY is Creative Director of The Chase design consultancy and
Professor of Visual Communication at the University of Central Lancashire.
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Diana Wilder, “Simply elegant. Informative, too. Even if you aren't a book designer.. If you want
to know about typesetting, this is the book for you. Very, very informative book. What makes this
book one of the best 'what's it all about' ones I've ever read on any subject is the clarity, humor
and - speaking sincerely - the elegance of the presentation.I had originally wanted to purchase
(which has not arrived yet), but in reading the reviews of Just My Type, which is an account of
fonts, I encountered numerous recommendations and citations of this one, which is written by a
typesetting expert. The story of how the book came to be is pretty interesting.The book itself
talks about different types of situations - say, where you want a tall, skinny swath of text and you
wish to avoid what they call 'rivers' - those strips of white that develop as spaces between words
as they pile up one atop the other. There's a way to tweak the font to change that. He has
examples of what fonts work for what application. For example, if you have a patch of text in a
fairly small size, you don't want to use something like Chilada (hint: it works well for Southwest
Food-themed applications) and would do better to stick with Times New Roman or
Tahoma.Well, it was fascinating for me. But then I do some of my own graphic design and
formatting, and it's just interesting to read. For example, do you know where the terms 'upper
case' and 'lower case' come from? Well, the capital letters ('upper case') type (the pieces set
into the press) were generally kept on a top shelf and the 'lower case' ones were kept on a lower
shelf.Mr. Williams writes well and with humor. The illustrations are very good, and even if you
don't plan to set up a printing press or design books, you may very well enjoy this book and read
it just for the fun of it.”

Noah Young, “Good resource for typographical knowledge. My Graphic Design 1 class was
largely a typography class, this was exactly what we covered and more. The way that the
information is presented is very nice and easy to read through. I have read it cover to cover
several times now and have it by my computer for reference. Good book. Would recommend to
people who need to learn this, or people who just like to know how type is laid out for curiosity
sake.”

lomteslie, “Beautiful & Brief. A lot of effort was clearly put in to the production of this book. I
almost feel bad reading it instead of framing it on the wall. It does look nice on the bookshelf, but
I almost feel a little too pretentious bringing it out. Anyways...Not being formally introduced to
many of these basic typography concepts, it was a very informative book for me. It's a great
quick-reference guide. However, I was always left wanting to learn a little more, and it doesn't
teach any more than the very basics. This provides a really good start to learning typography, but
may be best suited as a gift to a design student or an office employee who has no typographic
sense.”

Kinkimena, “Excellent book for beginners. This is a beautiful book with almost every aspect of



the exercise of the typographer in his day to day. I think this is a wonderful manual to have in
count if you want to improve your type skills. For most experienced typographers, this is is a
reminder of what they already know. Highly recommended.”

Christoph, “Great content - not so sturdy production. Solid little book. Designed very well and
straight forward. Some design books can get a little full of themselves and so pseudo-
sophisticated they lose all of their practicality. I;ve been at it for years and still recommend this
book to students and professionals alike. The only sad part is the production value - the little
ribbon book markers came off as did the elastic place holder. I swear I do not juggle my books.”

Nicole, “Great for anyone who is interested in learning the basics .... Great for anyone who is
interested in learning the basics of typography in an engaging and exciting way. This book is so
fantastic I read it in one night (but it helps that some of the typography is so large). I highly
recommend this for anyone who wants to learn about typography, or any designer that needs a
light refresher to feel inspired. A+!”

Alexander, “MUST-HAVE Book for Font Lovers.. Oh... This book is amazing and well-known I
would say in designer's socials.MUST-HAVE Book for all those font lovers and people that want
to make this world a better place. :)”

G.C., “Typography in an age of ignorance. Why would I care about a book like Type Matters?
Back at the beginning of the PC era; Apple sought to differentiate itself through its understanding
of design. Steve Jobs had the Macintosh team apply the knowledge he’d gained dropping into a
college course on typography. Fonts and kerning became important.Type MattersJobs also
drove his team to distraction. The original Macintosh operating system had a 2D graphics library
called QuickDraw that was a core part of the system. It could create primitive objects such as
lines, rectangles, polygons and arcs. Jobs berated his developers. They didn’t have an oval or a
rounded rectangle in its capabilities. He took them outside looked around the real world and
pointed these shapes out to them.Decades later, we care about the principles of UX; but don’t
pay quite the same attention to typography. Books are often designed to be to be read on screen
and then a paper version is printed from the same layout. Often the sole consideration that will
be given to typography will be by the digital designer who will be wondering what web font will be
used. Spacing and kerning won’t have that much attention paid to it. Instead we accept ‘good
enough’ in the way that the word appears on the web or in an app.Which is where I think Type
Matters comes in. Jim Williams brings decades of experience of graphic design to the book. The
book is a thin Moleskine sized volume that provides a good guide to fonts and their use. It’s a
book that is easy to read cover-to-cover, or dip in and out of as you feel like it.It combines good
design practice with a history lesson on the elements and consideration of putting words on a
page: whether its made of velum, paper or pixels. Williams’ writing is accessible for the non-



designer. It provides a better understanding about readability and legibility considerations.”

Douwi Stewart, “A very sexy book. Well, the look and feel of this book is just gorgeous! I could
have easily just purchased this book just by how it appears. But I also bought it for the useful
content inside! It's a pretty good read and can help with developing your typography skills. I
would recommend this if you have a basic knowledge of typography already, although it isn't
took difficult to get a hang of the terminology. I'm very happy with my purchase!”

The book by David E. Carter has a rating of  5 out of 4.5. 218 people have provided feedback.
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